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We all know the demographics…the baby boomer generation 
is booming. So while there are countless numbers of prod-
ucts aimed at keeping this segment of the population look-
ing young, very few actually work; hence, the expression, 
‘hope in a jar.’

Needless to say, when Lexington International LLC launched 
HAIRMAX LaserComb, a handheld laser device promoting 
hair growth in males, a collective group of skeptical eyes, 
probably rolled over with a significant, ‘whatever’ shrug of 
the shoulders. But blessed with FDA clearance- based on 
four separate clinical studies showing an increase in the av-
erage number of terminal (thick) hairs-eyes are now glued 
to the Hairmax LaserComb website (www.hairmax.com), 
the sole retail outlet for this amazing medical laser instru-
ment that’s a cinch to use and only requires a daily 10-15 
minute application for results. No wonder the New York 
introduction party at the exclusive Bruno Jamais restaurant 
was packed to the gills…with spot on look-alikes demo-ing 
the products. All ladies and gents suffer from loss of hair as 
they age (at least where one wants the hair)…and a 21st 
century brush like product for discreet home usage, sure 
beats the pain and expense of the antiquated 20th century 
solution, hair plugs.
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HairMax miracle hair growth comb event at 
Bruno Jamais Restaurant Club 
HAIRMAX- a “hair loss treatment in a healthy new light.”

For more on this event, visit www.kmrpr.com 
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